ANALYSING COMMERCIALS
Aim to be completely neutral – just describe what each commercial contains using precise, technical language.

	Product
	A:
	B:
	C:

	DESCRIPTION
	
	
	

	Shots (tracking, panning, close-up, etc)


	
	
	

	Editing (fast, fades)


	
	
	

	Slogan


	
	
	

	Voice-over (m/f; regional)


	
	
	

	Narrative structure (story, opening/middle/ending? split narratives?)
	
	
	

	Genre (eg adventure, comedy, soap opera)


	
	
	

	Placement/imagery of product


	
	
	

	Use of colour/b&w


	
	
	

	Other features


	
	
	

	EVALUATION
	
	
	

	Ratio of inform / entertain / persuade (0:7:3)


	
	
	

	Unique selling point


	
	
	

	Target audience (social category, gender, age, specialist/general)
	
	
	

	Comments on effectiveness of commercial (NOT whether you like it or not)
	
	
	


NAME:








