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Holiday Brochure Research

The aim of an effective brochure is to give readers information, facts and advice. It also makes use of persuasive writing, encouraging readers to do something, in this case to book a holiday.

Using your brochure, investigate the following:

Part 1: Language
1. Choose a double page spread in your brochure. Pick out all the examples of factual and non-factual information used and write them into a table like the one below:

Facts – information that is not in doubt and can be checked
Opinions – a one-sided point of view which may play on your emotions
	Facts
	Opinions

	Paris is the capital city of France.

	Paris is the most beautiful and romantic city in the world.


2. Look at the two lists. Which one is longer? What does this tell us about the purpose of the brochure?
Part 2: Format and Layout
Another way in which people who produce brochures and leaflets try to persuade you is through format and layout. In order to attract readers it must be presented in an eye-catching way as well as making the information clear and readable.
1. How does the brochure attract and persuade the reader? Make a note-making grid like the one below to help you record your ideas and then answer the question in full sentences, giving examples to support your comments.

	Feature
	Example
	Effect

	headings
	
	

	sub-headings
	
	

	fonts (size, style, etc.)
	
	

	page layout (landscape or portrait)
	
	

	borders (colours, style)
	
	

	shading
	
	

	text boxes
	
	


Part 3: Pictures

A holiday brochure is always full of pictures. Like the words, they are not just there to give you factual information. They reinforce the persuasive work of the words. 
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Look again at the pictures in your brochure (either the whole brochure or a section of it) and answer the following questions:


1. How are the pictures placed? Why?
2. Approximately how many pictures are there on a page?

3. How do the pictures vary in size?
4. Why do you think the advertisers have done this?
5. How is the use of colour effective?

6. What do the pictures show?
7. Why are the pictures of these types of thing?

8. How effective are the pictures in persuading the reader?







