Holiday Brochure Research

The aim of an effective brochure is to give readers information, facts and advice. It also makes use of persuasive writing, encouraging readers to do something, in this case to book a holiday.

· Find the website www.explore.co.uk/brochures and download the Family Adventures brochure 

· Browse through the brochure and select a double page spread (advertising a particular holiday rather than just information on the destination) which appeals to you both.
· Using the brochure, investigate the following:

PART 1: IMAGES

A holiday brochure is always full of pictures. Like the words, they are not just there to give you factual information. They reinforce the persuasive work of the words. 
Look at the images used in the brochure and write a paragraph on how images are used in the brochure. Use the following prompts:


· How are the pictures placed? Why?

· Approximately how many pictures are there on a page?

· How do the pictures vary in size?

· Why do you think the advertisers have done this?

· How is the use of colour effective?

· What do the pictures show?

· Why are the pictures of these types of thing? Who are they aimed at?
· How effective are the pictures in persuading the reader?

PART TWO: LANGUAGE
1. Turn to pages 22-23 of the brochure: ‘Adventure in the Alps’ and read through the section ‘Mediterranean island adventures’ carefully. 

2. Look for examples of facts and opinions. Pick out 3 examples of facts and 3 examples of opinions and write in the table below: 
Facts – information that is not in doubt and can be checked
Opinions – a one-sided point of view which may play on your emotions
	Facts
	Opinions

	1. 
2. 

3.  


	1. 
2. 

3. 


3. Ate there more facts or opinions in the brochure? Why do you think this is? What does this tell us about the purpose of the brochure?
4. Look at the text boxes entitle ‘Magic Moments’. Comment on the choice of language, particularly use of present participle verbs, to make the holiday sound appealing.
PART THREE: FORM AND LAYOUT
Another way in which people who produce brochures and leaflets try to persuade you is through format and layout. In order to attract readers it must be presented in an eye-catching way as well as making the information clear and readable.
1. How does the brochure attract and persuade the reader? Using the grid below, record your ideas in note form.
	Feature
	Effect

	headings
	

	sub-headings
	

	fonts (size, style, etc.)
	

	page layout 
	

	borders (colours, style)
	

	text boxes
	


PART FOUR: OVERALL EFFECTIVENESS
Write a paragraph summarising your opinions on the effectiveness of this brochure.

· How appealing is the brochure overall? 

· Does it appeal to its target audience? 

· Would it persuade you to use this travel company?

· Refer to specific details. 

· Explain your answer.






