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Persuasive Devices in a Charity Advertisement

Read the charity Sight Savers advertisement and answer the following questions in full sentences, using quotations where relevant.

1. How are pictures used to get the reader’s attention?
2. How are different types and sizes of fonts used?
3. What is the effect of the heading? Explain the play on words.
4. What subheadings are used? What is the effect?
5. Give 2 examples of facts and 2 opinions in the text? What is their effect?
6. Give 3 words or phrases that are repeated at least 3 times. What is the effect of each?
7. Give 2 examples where information about the disease and its effects are described in particular detail. What is the effect of each?
8. Give 3 examples of rhetorical questions. What is their effect?
9. Give 3 examples of appealing directly to the reader. What is the effect?
10. Give 3 examples of phrases or sentences that use emotive language. For each example, underline the emotive words and explain the effect.
11. Overall, how effective do you think the charity advertisement is in persuading the reader to donate money? Give reasons for your answer.

12. The advertisement makes little or no use of some of the persuasive techniques learnt, including alliteration, comparatives and superlatives, flattery and exaggeration. Another persuasive technique is to use personal response, where a true story about a particular person who has been helped thanks to the charity is included. Mentioning an individual makes the advertisement more convincing, real and personal.

     e.g. Horace is just many of the suffering young children that we found …..But thanks to 

     Sight Savers he is now ……..
Write an additional two paragraphs of your own for Sight Savers including the persuasive techniques mentioned in question 12.

