PERSUASIVE DEVICES
Persuasive texts use a range of devices, or techniques, to try to persuade the reader to do something, such as buying an item, donating money, taking a holiday, etc., or to change their ideas, opinions or beliefs about something, such as being against factory farming, opposing the war in Iraq or deciding which political party to vote for.

MAIN DEVICES USED:

· FACTS, FIGURES AND OPINIONS

· REPETITION AND TRIPLES 

· DESCRIPTIVE LANGUAGE AND ALLITERATION

· COMPARATIVES AND SUPERLATIVES

· RHETORICAL QUESTIONS

· APPEALING DIRECTLY TO THE READER 
· FLATTERY 

· EXAGGERATION
· EMOTIVE LANGUAGE & PICTURES
· PERSONALISATION

A. FACT AND OPINION

· A fact is information that can be proved to be true, e.g.: ‘Chocolate is made from cocoa beans.’
· Facts and figures make you believe something is true. For example: ‘Domestos kills 99% of all germs.’ ‘8 out of 10 customers said that their cat preferred it.’
· An opinion is one person’s view, e.g.: ‘You can’t beat Belgian chocolate.’

· Sometimes, opinions are made to sound like facts – particularly when a writer is trying to persuade a reader. ‘The best in the world.’
ACTIVITY

1. Read the advertisement below.  Make a key and highlight facts and opinions. 

2. Write three facts, including some figures, and three opinions that might be used in an advertisement for a new breakfast cereal. 
Indulge Chocolates are a blend of different moods.

Soft cream centres coated in milk chocolate

Will charm and sooth you,

Whilst the spicy nut centres

Surrounded in dark plain chocolate

Will take you to exotic worlds.

With ingredients from around the world,
Indulge chocolates are the finest confectionery you’ll ever taste.

The matt black box, crimson ribbon and tantalising wrapping

Hide a tempting combination of tastes.

They make the perfect gift – particularly to yourself!

There’s an Indulge Chocolate to suit you – whatever your mood.
BREAKFAST CEREAL:

B. REPETITION & TRIPLES
 Persuasive texts use the ‘rule of three’, where a statement or word is repeated three times to reinforce the message or to make the reader remember a word or phrase. 

ACTIVITY

1. Using the text above, highlight any repetitions.
2. Make up three triples for a new type of ice cream, such as: Mouth-watering, rich and creamy’
ICE CREAM:
C. DESCRIPTIVE LANGUAGE AND ALLITERATION

Persuasive writing uses descriptive language to describe things in detail so that they are more appealing to the reader. It sometimes uses alliteration too, particularly for slogans, to make the words catchy and easy to remember. 

For example: ‘Try our tangy, tasty and tantalisingly tempting new tomato flavoured tortillas’.
ACTIVITY
1. Write three more sentences of an advertisement for a new chocolate bar, using descriptive language and alliteration.
CHOCOLATE BAR:
D. COMPARATIVES AND SUPERLATIVES

Adjectives describe nouns, e.g. a tasty burger, a refreshing drink.

Comparatives compare things, often ending in –er, or they have the word more in front of the adjective, e.g. a tastier burger, a more refreshing drink.

Superlatives state that something is the best, often ending in –est, or having the word most in front of the adjective, e.g. the tastiest burger, the most refreshing drink.

ACTIVITIES
1. Read the holiday advertisement below. Make a key and highlight adjectives, comparatives and superlatives.

2. Write three more sentences for the advertisement using at least one adjective, comparative and superlative.
DOOMSVILLE MANOR:

Do you dare to stay at Doomsville Manor?
Are you the sort of person that appreciates a holiday with a difference?  Do you like to be scared out of your skin? Then this is the holiday for you! Come and experience the one and only Doomsville Manor. It will be the holiday of your worst nightmares rather than of your favourite dreams. 
Our sixteenth century manor is steeped in history and has had more paranormal sightings than any other location in England. Could you be the one to have a sighting of our two most famous ghosts, the Lady in White or the Headless Cavalier? Intrepid ghost hunters and history lovers like you will find plenty to keep you amused and frightened out of your wits.
Open throughout the year, we offer special weekend haunts, ghost hunts, and for the most daring holidaymakers, our world famous Friday 13th Scream Night. We doubt that you’ll find a more hair-raising holiday.
All bedrooms are fitted out to the highest standards, with four-poster beds, creaky floorboards, creepy portraits and dusty cobwebs. Don’t expect a good night’s sleep as the sound of clanking chains, screams and groans will keep you up all night!

So come along and visit us at Doomsville Manor and have the fright of your life!
E. RHETORICAL QUESTIONS

Rhetorical questions are questions that require no answer, designed to get the attention of the reader and to make the reader think, e.g. Do you have what it takes to join the Army?’
ACTIVITIES
1. Highlight the rhetorical questions in the Doomsville Manor Advertisement. Discuss what effect they have.
2. Write three rhetorical questions of your own that might be used in an advertisement for a new sports drink.
SPORTS DRINK:

F. APPEALING DIRECTLY TO THE READER

Persuasive texts use you or your to pull the reader in and make them feel as if they are being spoken to directly. They also use we and us to sound friendly, as if they already have a relationship with the reader.

ACTIVITIES
1. Using the Doomsville Manor advertisement, highlight three sentences that appeal directly to the reader, using ‘you’ or ‘your’.

2. Highlight three sentences that make the text seem friendly using ‘we’, ‘our’ or ‘us’.

3. Write three sentences from a brochure for Loro Parque using the above techniques.
LORO PARQUE:
G. FLATTERY

Persuasive texts use flattery to get the reader on side, e.g. ‘Someone of your good taste will really appreciate our new design’.
ACTIVITIES
1. Highlight examples of flattery used in the advertisement for Doomsville Manor.

2. Write three sentences of an advertisement for a new gadget, using flattery.
GADGET:
H. EXAGGERATION

Persuasive writing often uses exaggeration to emphasise the benefits of a product, such as: ‘Women will find you irresistible when you use Ultimate Deodorant’. 

ACTIVITY

1. Write three sentences for an advertisement for a beauty product, using exaggeration.
BEAUTY PRODUCT:
I. EMOTIVE LANGUAGE, PICTURES & PERSONALISATION
Emotive language is when words are chosen that make the reader feel something and appeal to the emotions. Such language will often be accompanied by emotive pictures which reinforce the message. This may be further supported by giving the experience of a particular victim to personalise the experience, e.g. ‘Little Ben was found shivering, starving and alone in the gutter,’ accompanied by a close-up picture of a thin, crying child.
ACTIVITIES

Read the charity advertisement ‘Saved from Slaughter’. 
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3. For each example of emotive language below, explain the effect of the writer’s choice of words, in particular, those that are underlined:

 ‘Saved from Slaughter’:
‘Shaking with fear’:

‘Her mother gone’:

‘desperate situation’:

‘If we had not been there to save her’:

‘Flora would have been cruelly put to death’:

4. Add your own additional 3 sentences for the donkey charity appeal, using emotive language and any other relevant persuasive devices learnt. 

CHARITY APPEAL:









Describe what you see in the picture. Why is this image effective for a charity appeal?


















































Why is a particular donkey’s situation described, do you think?











