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The Future – Holiday Resort
Writing to Inform, Describe and Persuade

Now you have planned your holiday resort for the year 2300, you need to design a brochure informing potential customers of its attractions, describing its main features and therefore persuading them to visit this great location!
You need to consider audience – who are you aiming your brochure at? Young couples? Young families? Older couples? This will influence the language you use and the photographs you include.
Think about:

· Layout – pictures and text should be attractively spaced out and easy on the eye.
· Headings, subheadings and bullet points should be used so that readers can locate information easily. It should be clear where your holiday resort is and how to get there.


You should include details of what is on offer at your resort. You 
decide how this is to be presented; you could use bullet points 
(like the Butlin’s ad) or include details in your prose (Like the 
Shearings Britain brochure.)
·  Language – use alliteration for effect, e.g. ‘fun filled family entertainment.’

Use lots of adjectives to describe the sights and sounds of your 
resort, e.g. ‘the heather-clad slopes of the mighty Ben Lomond.’


If you are aiming your brochure at a younger audience, you 
should think about using lively adjectives such as ‘packed’, 
‘wacky’ and ‘fabulous.’


You could also use some persuasive features here, for example, 
‘Why not treat yourself to a relaxing weekend?’ This rhetorical 
question will certainly tempt your readers! 
